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NFA Mission Statement
The mission of the NFA is to 

work diligently to ensure that the 

Fireworks Industry is regulated in 

a fair and sensible manner.  We 

promote Safety within the industry 

and to the Consumers that use 

our products. The NFA was 

established to serve the members 

no matter whether a company or 

an individual. The NFA promotes 

the Safe Use of Fireworks in all 

sections of the industry.
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Nancy Blogin, President of the National Council on Fireworks Safety, 
attended the FDIC International Convention in Indianapolis, Indiana, April 
21-23, 2016 to distribute safety materials to fire stations across the US to 
be used in their Safety Training Courses throughout the year.

There were over 30,000 people registered for the event. The NCFS booth 
was extremely busy and very well received by the individuals passing by 
to collect the thousands of pieces of safety information being dispersed.

This is the 10th year that the NCFS has attended this event, and Nancy 
believes it is one of the most important events of the year for the Council 
because of the widespread areas that it reaches in one sitting.

Nancy wanted to thank BJ Alan for sending two of his employees to assist in the booth, as well as 
Fireworks Over America sending Shelli Maxwell for assistance on Saturday.  Mr. Ralph Apel, the 
Spokesperson for the NCFS, worked the booth once again as he has most every year in the past.

Nancy has also had Trade Show booths and has given safety talks at product demos in both 
Missouri and Kansas recently.  Thank you to Jakes Fireworks and Spirit of ’76 for inviting the NCFS 
to their demos to encourage their vendors to stress the importance of fireworks safety to their 
employees and customers.

Remember PERCEPTION 
becomes REALITY, and 
if negative press about 
the dangers of fireworks 
and their use is all the 
consumer hears,  
it WILL affect your sales.

It is up to each of us to Promote the Safe Use of Consumer 
Fireworks and to keep accidents at a minimum.

Speaking on fireworks safety at Spirit of '76 Fireworks demo.  
Nancy Blogin, President NCFS with John Bechtold,  

Owner and President of Spirit of '76 Fireworks.

Safety talk at Jakes Demo

Hello everyone:

The fireworks season is upon us and I hope everyone has a good 
year.  The 2016 convention in Grand Rapid, MI looks as if it is 
going to be one of the largest ever.

If you like to fish bring your fishing pole, because it’s the best 
salmon fishing in the country right out the back door of the hotel, 
about 50 feet away.

If you like going to the zoo the John Ball Zoo is there with over 2000 animals.

If you like going to museums:
 The Grand Rapid’s public museum is 5 minutes away.
 The Gerald R. Ford art museum is across the walking bridge behind the hotel.
 The Grand Rapid’s art museum is 5 minutes away.

If you like casinos, there is a big new one there.

And then:
There are the seminars, the trade show, and the demo’s every 
night with afterglows. On Saturday at the raceway we have the 
monster trucks. The N.F.A. Members get in for free plus the 
closing night fireworks show will be shot by Wolverine Fireworks.

There is so much to do in Grand Rapid I hope to see you there. 

       Don Lantis 
       N.F.A President



#1 Selling Artillery Shell
For Over Decade

Highest quality and huge selection
Eye catching label designs,
Distribution centers across the US
High definition product videos 

www.JakesFireworks.comCall Today 800-766-1277 

SELL MORE FIREWORKS THIS YEAR WITH JAKE’S FIREWORKS!  
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The place had it all.  For tots there was an historic 
merry-go-round, a Kiddie Land offering a miniature 
Ferris wheel, a Whip ride, and all the other attractions 
appealing to the younger set.  Teens came to the park 
for the Big Dipper, the Flying Scooter, the Laff in the 
Dark and the Dixie Ballroom where rock stars of the 
day performed to a packed house.  Even oldsters like 
my parents enjoyed the park where they could laze 
in a shaded picnic pavilion or go on a journey around 
the park riding a model B & O diesel train.  In short, 
the park was an attraction for all family members and 
only a 15 cent streetcar ride from Baltimore.  The 
place, of course, was Gwynn Oak Park located in the 
Woodlawn section of western Baltimore County.

As a college student, I especially enjoyed visiting the 
park on many national holidays when a  fabulous 
fireworks display was hosted across the lake from the 
midway.  Oh, what shows they were!  Traditional in 
every respect and always beginning with an American 
flag set piece, and ending with a rousing finale and 
a Good Nite sign in red, white and blue.  While the 
pinwheels, Niagara Falls, the devil wheel and other 
ground pieces were always enjoyable, I most enjoyed 
the shells. 

Back then there were 
no imported shells from 
China, so the Gwynn 
Oak show featured a few fancy Japanese bombs 
along with several score of multiple break products 
that dazzled the crowd as they reflected off the 
lake’s surface.  Fish and whistles, artillery, rondells, 
crossettes, and spiders.  They had them all.

On the evening of May 31, 1965, I was home studying 
for exams and listening to the Washington Senators 
and the Kansas City Athletics battle it out.  Midway 
through the game, the broadcast was interrupted by 
a bulletin:  Fireworks Disaster at Gwynn Oak Park.  I 
closed my book and listened to the details.  The show 
had begun with nary a problem until the first multiple-
break shell was fired.  It rose in the night air, burst red, 
white and blue, and promptly dropped its final bottom 
salute into the center of the crowd across the lake.  
Spectators screamed and scattered just as the salute 
from the second shell also landed on the crowded 
lawn.  And on it went with shell after shell landing 
amongst the terrified spectators who fell over each 
other as they ran for safety.  Since there were no cell 
phones in those days, the debacle continued until a 
park employee ran around the lake and yelled, “Stop!  
Stop!” 
 

The next day’s morning edition of the News American 
described a scene right out of Dante’s Inferno.  One 
man was holding his head as blood spurted from his 
ears. A woman was pushing a baby carriage covered 
with pieces of string and charred fragments of paper.  
Everywhere lay spectators who had been trampled by 
the terrified horde of people as they ran to get away, 
their sobs and moans filling the air.  By the end of the 
evening, 25 ambulances had been dispatched to the 
scene and 30 people had been treated in hospitals.  
In short, it was a nightmare.

After reading the details, I could not help but wonder 
why the shooters had angled the guns over the crowd 
and failed to stop as shell after shell burst on the 
ground.  The answer to these questions came a few 
years later when I was befriended by Bob Benson 
of the Maryland State Fire Marshal’s Office.  He was 
the investigator called to the site that evening.  When 
he arrived, he found the two shooters sitting on the 
ground and not saying a word.  In the truck he found 
an ice cooler containing what was left from a full case 
of beer.  When he asked for ID from the shooters, 
they had difficulty standing up.  In short, they were 
totally drunk!

And as we approach the Fourth of July, retailers 
might want to put increased effort into warning their 
customers that it’s fine to enjoy alcohol on the holiday 
as long as they are not the ones lighting the fireworks.  
Had the Gwynn Oak shooters heeded this advice, the 
evening would have had an entirely different ending.

Hearing the first bulletin about the accident sure 
ruined my Memorial Day evening, and to make 
matters worse, the Senators lost the ballgame and 
continued in the league’s cellar.

Happy Fourth to All!

Firework Accident at Gwynn Oak Park
(And a Message for Consumers)

Musings by Jack Leonard
Obi tuar y

Michael Oetken, 
 J&M Displays, Inc. passed 

away on April 26 at the age 

of 75 following a long illness. 

Mike was the co-founder of 

J&M Displays. NFA extends our 

heartfelt sympathies to Mike's 

brother Jim Oetken, family and 

colleagues.

Paige Reed, 
 Patriot Fireworks, passed 

 away on April 16 at the age 

 of 79. Fireworks Productions 

and Patriotic Fireworks were the 

result of his love of fireworks. 

He provided joy to many who 

shared his love of fireworks over 

the years. NFA extends our 

heartfelt sympathies to his wife, 

April Frederici, family and friends.



Save Big With Container Dropshipping

Innovative, High Quality Products

Private/Custom Labeling Available

Design Your Own Effects and Color 
Combinations

High Definition Product Videos High Definition Product Videos 
Available

Make more money this year with

Call Today!

Cutting Edge
Fireworks 

800-766-1277
w w w. c u t ti n g e d g e f i re wo r k s . c o m
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Grand Rapids will captivate you.

One of America’s 8 most underrated cities.1 A hidden Midwest gem.2 One of 9 great 
places you’ve (maybe) never heard of.3 All proof of Grand Rapids’ endless capacity for 
surprise. We deliver the excitement and engagement of a much larger city, without the 
hassles.

Of course, nobody believes that until they experience it for themselves. We invite you to 
visit and discover all the fascinating possibilities for your next meeting.

1Buzzfeed, 2015 2Amtrak, 2014 3Mother Earth News, 2013

Inspiring Infrastructure

There’s no limit to the creative meeting potential of our downtown campus. Our state-of-the-art convention center is 
connected by skywalk to some of the Midwest’s best hotels - and it’s within a five-minute walk of 150+ restaurants, 
nightclubs, museums and theaters. Alternative meeting spaces range from dazzling botanic gardens to a hilltop “tree-
house” to one of the world’s best craft breweries.

Inspiring Experiences

We’ve got plenty of ways to inspire people to attend a Grand Rapids meeting:
Great Beer. Reigning “Beer City USA” titleholder.
Amazing Food. America’s #2 most affordable foodie city.
Incredible Art. Home of the world’s richest, most radical art competition.
Primo Entertainment. Professional theater, opera, ballet, symphony, hockey, baseball and basketball.
Captivating Culture. Three art museums, a public museum and a presidential museum.
Family-Friendly Fun. A zoo, children’s museum, family fun parks and miles of Lake Michigan beach.

Fascinating Places

From a hilltop “treehouse” to a river-borne paddleboat, from beautiful botanic gardens to a classic baseball stadium, 
Grand Rapids is filled with interesting places to meet. Devos Place Convention Center, our largest and most com-
plete meeting space, offers all sorts of intriguing ways to help convention attendees connect - including a collabora-

tion-friendly skywalk to downtown hotels.

Fascinating Adventures

Stroll an 1890 streetscape. Tour a Frank Lloyd Wright house. Pet 
a stingray. Climb a sand dune. You’ll find enthralling after-meeting 
activities for every interest in Grand Rapids. A few other ideas:

Tour 40+ craft breweries on the Grand Rapids Ale Trail.
Tickle your taste buds on the Grand Rapids Food Trail.
Stroll the new Japanese Garden at Frederik Meijer Gardens &    
   Sculpture Park.
Shop 70+ designer stores at the new Tanger Outlet Mall.
Try your luck at Gun Lake Casino.
Visit the Oval Office replica at the newly renovated Gerald R. Ford 
   Presidential Museum.



JUNE 2016

www.nationalf i reworks.org 13

509 W. Koenig Street
Grand Island, NE 68801

(308) 382-2330 • (800) 658-4200 • Fax (308) 382-7109
Member of many fi reworks trade organizations,

including NFA, APA, PGI and WPA.

Kristy Wolfe
kwolfe@ryderinsurance.com

Tami Towne, CIC 
ttowne@ryderinsurance.com

Products Liability • Stand Liability
Display Liability • Club Liability

Property • Auto • Cargo
Workers Compensation

Mandy Miller
mmiller@ryderinsurance.com

Winda Fireworks
• Factory-direct from China
• Full class “C” product line
• Container direct shipment
• Small order delivery

Email: WindaUSsales@getwinda.com
Phone: (747) 333-8399
Fax: (501) 421-1015
Website: www.getwinda.com
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In this “Mind Of Marv” I would 
like to address two subjects.  
First is the new law that was 
put into place in Georgia last 

year.  Last year the legislature in the state of Georgia 
decided that it was time that they got a piece of the 
action (REVENUE) that all of the other states around 
them were getting from the sale of fireworks.  They 
came up with a bill which was brought to the table 
by the League of Municipalities.  This is a pretty 
good example of the old saying: There are two 
things you don't want to watch being made: sausage 
and laws.  I have always enjoyed reading fireworks 
legislation, and trying  to figure out the purpose for 
it.  In this case I was told by those involved that it 
was put together in somewhat of a hurry.  The bill 
does have some interesting aspects.  Here are a 
few: There is only local control on locations through 
zoning ordinances which allow local governments 
to regulate temporary fireworks stands. Permanent 
building are to be regulated by the state.  The law 
allows local governments to charge a special use 
permit.  The state will charge a $500 fee for each 
retail location. That is called a Distributors License.  
Permanent locations pay a $5,000 fee initially and a 
$1,000 annual renewal.  This is what I believe to be 
a sign of what's to come in other states.  The state 
of Georgia is also imposing a 5% excise  tax on 
sales with the proceeds going to the state...  a true 
example of government greed.  Temporary stands 
must be run by non-profits while the permanent ones 
must be operated by private owners.  The reason my 
friend Kirk Myers drew my attention to this legislation 
was because of  a very interesting provision in the 
law which requires that each transaction be face to 
face.  In other words the state of Georgia is trying to 
eliminate sales of fireworks over the Internet.  In my 
conversation with the lobbyist who was behind the 
bill, I learned that there is a big effort being made 
in Washington to find a way to tax sales made over 
the Internet.  Whether or not this will happen soon, I 
would not want to speculate, but one thing is for sure: 
legislatures are always looking for more ways to raise 
funds  than they are to find ways to save money.  For 
those of you doing business in Georgia, I wish you 
good luck.  It will be interesting to see how this law 
unfolds.  

      On to my second subject.  I recently attended the 
Shoot Off , Trade Show, and Seminars that Jake's 
Fireworks presented in Pittsburg, KS. On April 15th.  

There was a presenter talking about CUSTOMER 
SERVICE.  This made me think about my big pet 
peeve.  I am very much annoyed when I purchase 
something and the clerk hands me my change and 
says, “Here you go; have a nice day.”  Or they might 
just say, “Here you go,” or they might just say (as they 
hand you your change,) “Have a nice day.”  What on 
earth is wrong with saying, “THANK YOU.”  There 
is no dictionary that defines THANK YOU as Here 
you go, Have a Nice Day. Or implies that by handing 
you your change or credit card back that is the same 
as THANK YOU.  Two months ago when my Mom 
died, Margie and I were on our way to make funeral 
arrangements.  We stopped for a cup of coffee at a 
convenience store. When I paid the clerk she told me 
to have a nice day.  Margie said to her “He just got 
news that his mother died, and we are on our way 
to make funeral arrangements.  He's not going to 
have a nice day.”  Many people in our country today 
are carrying a heavy load and will probably not have 
many nice days.  My old Webster's Dictionary defines 
Thank You as the usual expression of appreciation in 
use today.  Well,  Mr. Webster, you are still correct.  I 
realize there is a lot more to CUSTOMER SERVICE 
than saying  “Thank you” to a customer, but it is sure 
a good start.  Let's all train our employees the right 
way to show our customers we really do appreciate 
their business by saying “Thank you.” I encourage my 
employees to say, “Thank you for shopping at Marv's.”  
That way we are showing our appreciation and 
keeping the name of our business in their minds.  

      I hope and pray that everyone has a safe and 
successful fireworks season. Stay well.

Marv

From The Mind of Marv

Heads up!!!  don’t Forget 
Be sure your Hazardous Materials Registration is Current. Annual 
registration certificates are effective on July 1st each year. If your 
company has a multi-year registration be sure to check the renewal date. 

The Commercial Vehicle Safety Alliance will be conducting its targeted 
enforcement Road Checks the first week of June, so be prepared.  
The CVSA has put special emphasis on tire safety for this year so 
make certain that your tires are in good condition and properly inflated.
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Advertising rates

IN THE NFA expo guide
1/8  PAGE - $150
1/4 PAGE - $225
1/2  PAGE - $375

FULL PAGE - $675
2 PAGE SPREAD - $1125

INSIDE FRONT COVER - $1200
INSIDE BACKCOVER - $1050

BACKCOVER - $1500

To Submit an article for publication or advertise please
contact Nancy Blogin at nblogin@nationalfireworks.org

These rates DO NOT APPLY to the Annual NFA EXPO Guide.
Articles for the next issue are needed by July 11, 2016.

TRANSPORTATION 
AVAILABLE!

LIDU 
CROWN PYROTECHNICS
FREEDOM  FIREWORKS 

YUNG-FENG

CHROMEFIREWORKS.COM
(608) 732-1583

CHROMEFIREWORKS@GMAIL.COM

SPECIALIZING IN
BUSINESS TO BUSINESS 

1.3G   WHOLESALE


