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NFA Mission Statement
The mission of the NFA is to 

work diligently to ensure that the 
Fireworks Industry is regulated in 
a fair and sensible manner.  We 

promote Safety within the industry 
and to the Consumers that use 

our products. The NFA was 
established to serve the members 
no matter whether a company or 
an individual. The NFA promotes 
the Safe Use of Fireworks in all 

sections of the industry.

NFA
PUSHES
BACK !
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NFA PUSHES BACK ON FLAWED PROPOSAL BY CONSUMER PRODUCT SAFETY 
COMMISSION THAT COULD BAN MANY AERIAL FIREWORKS

the mass exceeds 130 mg, the CPSC concludes that the entire burst 
charge is intended to produce an audible effect. The product is then 
banned. 
The Ear Test has resulted in uncertainty and significant losses to im-
porters and manufacturers whose products have been banned even 
though other identical products have been allowed. 
Although the Ear test is flawed, it is nonetheless a screening test for 
aerial devices, which actually attempts to evaluate the actual perfor-
mance of the fireworks under evaluation. 

Q. How does CPSC propose to change the Ear Test?

A. CPSC has proposed to replace the performance based Ear 
Test and the laboratory weight measurement with a new single step 
test, called the “XRF” test, that is potentially worse.  XRF is the ab-
breviation for X-Ray Fluorescence.

Q. How is the XRF test performed?

A. The XRF test is performed using an XRF Spectrometer, 
either as a hand held or larger bench top instrument. The head of 
the spectrometer contains an X-ray source and a solid state X-ray 
detector. XRF is non-destructive, that is, it does not alter the mate-
rial analyzed. 
In use, the XRF Spectrometer head is pointed towards the pow-
dered burst charge removed from an aerial device and is turned 
on. The spectrometer irradiates the burst charge with high energy 
X-rays. Each element in the burst charge composition absorbs the 
high energy X-rays and then emits lower energy X-radiation which 
is specific to the element. These lower energy X-rays are detected by 
the spectrometer’s solid state detector and then analyzed. The results 
are displayed on a screen which shows what elements are present 
and the quantity of each. Thus, the XRF Spectrometer provides 
both qualitative and quantitative results. XRF does not detect the 
first three elements in the periodic table, i.e., Hydrogen, Helium 
and Lithium.  
XRF Spectrometers are suitable for detecting and measuring the 
quantity of elements in a fireworks composition of atomic number 
greater than 10 (Neon). This means, without special techniques, the 
elements, Boron, Carbon, Nitrogen and Oxygen can be detected 
but the quantity would not be measured accurately. Elements 
present in fireworks compositions which can be detected and be 
measured reasonably accurately are, Sodium, Magnesium, Alumi-
num, Silicon, Phosphorus, Sulfur, Chlorine, Potassium, Calcium, 
Titanium, Iron, Copper, Zinc, Arsenic, Strontium, Antimony, 
Barium, Lead and Bismuth. Although it should not be present, 
Mercury can also be detected and measured. Many other elements, 
which are present in fireworks compositions as trace contaminants 
are also detected and measured. 
It should be noted that XRF only detects and measures elements 
and provides no information on what form the element is present. 
It could be present as either the pure element or in a compound 

Working to ensure that fireworks are regulated in a fair and sensible 
manner has been the mission of NFA since it was founded in 1993. 
In furtherance of this mission, NFA recently filed comments with 
the U.S. Consumer Product Safety Commission (CPSC) pushing 
back on a proposal that threatens to ban many aerial fireworks that 
have been legally imported and sold for years. 

In short, CPSC proposes a new testing procedure that is criti-
cally flawed and would result in false positives, meaning that many 
fireworks would fail the test and be banned. NFA filed comments 
opposing the CPSC’s proposed test procedure and offering a more 
sensible and reliable alternative. This article responds to questions 
that NFA’s members may have about CPSC’s proposal and NFA’s 
position. 

Q.  What is this all about?

A. The CPSC’s proposal deals with what type of testing should 
be used to determine whether an aerial device is intended to produce 
a visual effect, like the break of a common star shell, or an audible 
effect (report). The type of intended effect produced by an aerial 
device (visual or audible) is critical in determining what fireworks 
may be imported and sold. The reason for this is that evaluating the 
sound level of an audible effect is the way that CPSC assesses the 
device’s explosive power and the risk of injury in its use. If the CPSC 
thinks an aerial device is intended to produce an audible effect, it 
will restrict the quantity of pyrotechnic composition which produces 
the report to a maximum of 130 mg (2 grains). 
Practically, what this means, is that CPSC will ban popular devices 
like reloadable and single shot shells, cake shots, and stick rocket 
payloads if CPSC thinks these devices are intended to produce 
audible effects.

Q.  How does CPSC currently test for whether or not an 
aerial device is intended to produce an audible effect?

A. CPSC currently uses a two-step procedure, consisting of an 
initial sound level evaluation followed by a laboratory weight mea-
surement. The initial evaluation, a field test in which fireworks are 
normally discharged, is made by CPSC employees who merely listen 
to the break of an aerial device and judge the sound level produced. 
This initial screening of the aerial fireworks has become known as 
the “Ear Test.” 
The “Ear Test” is subjective and unpredictable. Different people 
reach different conclusions about what sound level a device makes, 
and even the same person can reach different conclusions when test-
ing multiple samples of the same product lot.  
If the break of an aerial device is subjectively judged to be too loud it 
is suspected of being an audible effect and other samples of the same 
product are then sent to the lab for disassembly. The burst charge 
and stars are introduced onto a 100 mesh sieve. Any burst charge 
powder which passes through the 100 mesh screen is weighed and if 

Roger Schneider, Ph.D. (Rho Sigma Associates, Inc) and S. Spencer Elg, Esq. (Kelley Drye & Warren, LLP)  
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with other elements. 
If a fireworks composition contains the oxidizer, potassium 
perchlorate (KClO4), it would not be detected by XRF as potas-
sium perchlorate. Instead, the XRF Spectrometer would detect the 
presence of Potassium (K), Chlorine (Cl) and Oxygen (O) and give 
reasonably accurate measures of the Potassium and the Chlorine. 
The XRF results could not be used to determine if the Potassium 
and the Chlorine were in the same compound, or, if it was known 
that the two elements were combined, one could not tell the differ-
ence between potassium perchlorate (KClO4), potassium chlorate 
(KClO3), or potassium chloride (KCl). 
If a fireworks composition contains magnesium carbonate 
(MgCO3), XRF would detect and measure the Magnesium and 
detect the Carbon (C) and Oxygen (O). However, the Magnesium 
in magnesium carbonate is NOT present as the metal.  XRF cannot 
be used to tell the difference between Magnesium present as the 
metal (e.g., powdered magnesium or even in the alloy, magnalium) 
or Magnesium in a compound, such as magnesium carbonate or 
magnesium oxide. 

Q. Why does NFA oppose CPSC’s proposal to use XRF 
testing?

A. CPSC’s proposal to use XRF testing is fatally flawed in 
two ways. First, XRF testing cannot tell the difference between 
powdered metals and metallic compounds. This is a huge problem 
because metallic compounds (which are found in fireworks as com-
ponents in fireworks compositions and in construction materials 
like clay and adhesives) have absolutely nothing to do with the ex-
plosive power of a burst charge. If XRF testing detects Magnesium 
in a burst charge, the analyst may conclude powdered magnesium 
is present and the burst charge would fail the test. However, if the 
Magnesium detected and measured by the XRF Spectrometer was 
actually present as the metallic compound, magnesium carbonate, 
the test result would be a false positive.  Second, because of the way 
that fireworks are manufactured, stored, and shipped, contamina-
tion of burst charges is unavoidable. In Consumer Fireworks aerial 
devices, it is common for stars and burst charges to be comingled.  
This allows powdered metals in frangible stars to become detached 
and contaminate the burst charge of an aerial device. An XRF mea-
surement of such a cross-contaminated burst charge would likely 
result in a test failure. 
If traces of powdered metals as cross-contaminants or metallic 
compounds are found by XRF in a burst charge, CPSC could 
consider the aerial device as intended to produce an audible effect. 
This means that many safe and compliant fireworks would fail the 
CPSC’s proposed test and be banned.

Q. What other dangers are there with CPSC’s proposal?

A. Another danger with CPSC’s proposal is that it would 
open the door to unprecedented laboratory scrutiny of aerial 
devices. Currently, aerial devices undergo a field test using the 
Ear Test, and only devices that fail the field test are subject to the 
laboratory measurement. CPSC’s proposal would do away entirely 
with the field test, and all aerial devices would be suspected to be 
non compliant and thus subject to laboratory testing. This could 

lead to all devices being held, and effectively seized, until cleared by 
laboratory analysis. And as discussed above in the previous answers, 
the laboratory analysis would use the fatally flawed XRF prone to 
false positives. 

Q. If the Ear Test is bad, and the proposed XRF test is 
worse, what does NFA propose be done?

A. In its comments opposing CPSC’s proposal, NFA urges the 
CPSC to adopt sound level meter testing as the screening, perfor-
mance based test. The NFA believes that field testing in which aerial 
firework devices are discharged is a screening tool necessary to prop-
erly evaluate and assess the intent by the manufacturer to produce a 
visual or audible effect. Sound level meter testing, like the Ear Test, 
is a field test that is done before any laboratory testing is warranted. 
But instead of using the tester’s hearing and subjective judgment to 
determine the sound level of the burst of an aerial device, the tester 
uses a calibrated sound level meter. Sound level meter testing, which 
is used in Europe and other places throughout the world, is cost effi-
cient, reliable, and most importantly, provides a numerical measure-
ment of the sound level, normally in decibels (dB). The numerical 
measurement can be used to set standards. Fireworks manufacturers 
and importers could easily test their aerial display devices with con-
fidence that the products would meet CPSC’s standards and not be 
banned. Further, sound level meter testing would not result in false 
positives like the XRF test that is proposed by CPSC.

If CPSC moves forward with implementing the XRF test, NFA’s 
position is that the minimum amount of “metal” content necessary 
to fail the test should be significantly increased. 

Q. So, to summarize, what does the NFA propose?

A. The NFA would like CPSC to continue to do field testing 
of aerial devices to serve as a performance based screening method 
to evaluate and assess the sound level produced by burst charges. 
However, the NFA strongly objects to the Ear Test and advocates 
the adoption of Sound Level Meter measurements and numerical 
standards as a replacement. And, if the CPSC does decide to use 
XRF, then the NFA would like the maximum “metal” content in 
burst charges to be set at 15% by weight to accommodate cross-
contamination and metallic compounds. 

Q. What happens next?

A. Over one hundred people and businesses filed comments 
in response to CPSC’s proposal. Many of the filings were made by 
NFA members in support of NFA’s comments. CPSC has not yet 
made a decision on whether it will move forward with its proposal. 
NFA is prepared to continue challenging CPSC’s proposal, includ-
ing by meeting with lawmakers and the CPSC to make sure that its 
members’ voices are heard. NFA will keep you posted on updates as 
it continues to work on this important issue. 

The NFA Board of Directors, 
with significant contributions from,
Roger Schneider, Ph.D. (Rho Sigma Associates, Inc) and 
S. Spencer Elg, Esq. (Kelley Drye & Warren, LLP)  
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NFA’S LETTER TO CPSC
Submitted October 4th, 2016
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So much has been going 
on since our Expo. It 
feels as if I have been 
in a whirlwind.  Im-
mediately following 
the Expo., the Board 
of Directors met and 
welcomed their newly 
elected Vice President, 
Garry Hanson.  He was 

thrown into the ever busy life of the NFA Board one day follow-
ing his election.  The Board meeting lasted for over three hours 
on Sunday with everyone wrapping up the happenings of the 
previous week.  At least we were all seated and off of our tired 
and swollen feet as I’m sure each of you were also enjoying as 
well. 

Plans were made for future site visits for 2018 and the Fall 
planning meeting for the Board.  But most importantly were the 
plans for the NFA’s comments for the CPSC Interpretation of 
Audible Effects, due by Tuesday, October 4th, 2016.

The Board worked day and night with our Lobbyist firm, Kelley 
Drye & Warren’s representative, Mr. Mark Anderson, PGA and 
our chemical research professional, Rho Sigma Associates, Inc., 
Mr. Roger Schneider, PH.D., as well as Legal Counsel Spenser 
Elg to draft up a proposal to be presented to the CPSC on behalf 
of our NFA members.  There is a copy of our proposal in the 
newsletter and a further explanation of the reasoning behind 
the percentages quoted and also the more explanation of the ex-
treme importance of this action for the entire industry.  We also 
invited John Rogers of the AFSL and his legal counsel as well 
as Mr. Stephen Pelkey from the APA to attend this meeting. We 
wanted everyone’s opinion on the matter before making a final 
decision on the draft. Jakes Fireworks and their legal counsel 
were also in attendance, since they had worked long and hard on 
this matter, on a similar issue.

NFA has continued to work with the above representatives on 
this issue and have retained the Lobbying firm for the year 2017 
to assist the NFA Board in keeping a watchful eye on Washing-
ton.  

We are now under a new Presidential direction and new leader-
ship in many congressional offices and the need is ever present 
to remain vigilant in keeping an eye on what is happening that 
could adversely affect our industry. 

Additionally, we have Tom Dunaway on retainer keeping an eye 
on DOT issues and Garry Hanson working tirelessly on NFPA 
rules and regulations.  

We depend on each of you to help keep us informed as well to 
things that come up in your area or business that we may have 

NFA Happenings
missed.  It takes all of us working together and that is why the 
strength of the NFA and its numbers are so important in fighting 
to keep our industry strong.

Bob Kellner, Howard Fry, and I visited the ATF&E while in 
Washington DC on a recent trip.  We asked that they keep the 
NFA updated on any changes or revisions that may be taking 
place so that we may pass this information on to you, our mem-
bers.  They said they would do this for us.

Howard Fry and I have visited four cities in the Central part of 
the United States in the past couple of months, looking at poten-
tial sites for the 2018 Expo.  Believe me, it is not as easy as one 
might imagine to find the perfect location for over 1200 people, 
200 plus trade show booths and 30 plus demos, but we are giving 
it our best.  Once we have narrowed it down to a couple of top 
choices, Don Lantis will go in and do his magic with the $$$$’s 
to get us the best rates and deals possible.  We will keep everyone 
posted as soon as a decision has been reached.

The Board held its fall planning meeting the week of October 
17th in Erie, PA at the Expo site for 2017.  Oh my goodness, you 
are going to love the location!  

I also will be taking part in the 14 CFR Part 101 Aviation Rule-
making Committee meetings, pertaining to fireworks/pyrotech-
nics and sky lanterns and also the use of drones. 

I want to take this opportunity to wish each of you a Very Merry 
Christmas, Happy Hanukah and A Happy and Healthy New Year!

Nancy Blogin
Executive Director
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Nancy with Dean Dickinson and Eddie Frye from the ATF

Make sure to say “NFA EXPO” or “NATIONAL FIREWORKS” to 
get our special rate of $115.00 (Single or Double Occupancy)

HOST HOTELS:
COURTYARD ERIE BAYFRONT
2 SASSAFRAS PIER ERIE, PA 
US/CANADA TOLL-FREE: 1 (888) 236-2427
LOCAL: (814) 636-1005
FAX: (814) 240-7246
CHINA TOLL-FREE  4008 300 251
HONG KONG TOLL-FREE  80 096 2509
www.marriott.com/hotels/travel/eridt-courtyard-erie-bayfront/

SHERATON ERIE BAYFRONT
5 WEST BAY DRIVE ERIE, PA
US/CANADA TOLL-FREE: 1 (800) 325-3535
LOCAL: (814) 454-2005
FAX: (814) 454-2009
CHINA TOLL-FREE 4008 688 688
HONG KONG TOLL-FREE 3051-2888
www.sheratoneriebayfront.com/

GET YOUR RESERVATION MADE FOR 
THE 2017 NFA EXPO IN ERIE, PA

SEPTEMBER 5-9th
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While preparing 
my Expo seminar 
“A Brief History of 
Consumer Fireworks 
Manufacturing in the 
U.S.”, I classified the 
pyrotechnic pioneers 
that I researched as 
either an “Originator” 

whose business started prior to the U.S. Civil War (1861-
1865) or an “Innovator” whose business started between the 
Civil War and the beginning of World War 1 (1917).  The 
attached Boston (Mass) Traveler advertisement offering 
“Originator”, Mr. Isaac Edge Jr’s wares for sale to the gen-
eral public is the oldest ad that I have found. Therefore, I 
refer to Mr. Isaac Edge Jr. (1800-1859) of Jersey City, New 
Jersey as the “Father of Consumer Fireworks”.

   Issac Edge Jr. was born in 1801 in Derbyshire, England 
and immigrated to the United States with his parents Isaac 
Edge and Francis Ogden Edge to Brooklyn, New Year in 
the early 1800’s. Isaac Edge Senior, a miller (a grinder 
of grains) moved his family to Jersey City, New Jersey 
in 1806 and erected a large windmill on the shore of the 
Hudson River that was a prominent city landmark for many 
years.

    While barely a teenager, Issac Edge Jr. enlisted in the 
War of 1812 (1812-1815), serving in the New Jersey Infan-
try as a drummer. While serving in the infantry, young Edge 
must have become quite familiar with the Black Powder 
that Mr. E.I. DuPont had just started milling and grinding 
for the U.S. government from his factory in Delaware.
 
  According to “The Glorious Fourth” published by The 
New York Daily Tribune on June 25, 1868:
  Thomas Patrick (1789-1830), a native of England, estab-
lished the first laboratory for the manufacture of fireworks 
in the United States in 1827, in Castle Garden, and it was 
from this man that Mr. Isaac Edge obtained his knowl-
edge of the art, though they have since greatly improved, 
by study and numerous experiments, the manufacture of 
the beautiful but short-lived pieces of fireworks that are 
witnessed on each recurring anniversary of our National 

Independence. When Mr. Isaac Edge first established his 
laboratory, the art of making fireworks was most imperfect-
ly understood, and in no way up to the standard required by 
the public wants or taste, but by an attentive application to 
the study of the chemical properties of the materials used, 
they have been instrumental in bringing the art very near 
perfection. The brilliancy of the fires has not only been 
heightened but their number has been increased , until 
every color and every imaginable shade and combination 
of beautiful colors , has been brought into use, and with 
that wonderful rapidity of change which excites the wonder 
and admiration of spectators. The accuracy, the extent and 
perfection of the instantaneous changes in a single burning 
piece, not only in its colors but in its form and the perfect 
system observed in all these various respects are evidence 
of the skill and scientific knowledge required in their 
preparation and construction. 

  According to a Boston Traveler article from July 1837, 
Edge “Made enough rockets alone, for the last celebra-
tion (the 4th of July 1837) to communicate by telegraph a 
distance of more than twice around the globe.”

Castle Garden (now know as Castle Clinton National 
Monument) was originally a military fort off the southern-
most point of Manhattan Island in New York City. From 
1824 to 1849, Castle Garden was one of New York City’s 
most popular entertainment centers where people could eat 
at a restaurant, listen to concerts, enjoy the theatre, attend 
the opera, witness scientific wonders like Samuel Morse’s 
demonstration of the telegraph in 1842 and watch Isaac 
Edge’s Fireworks programs that featured (as described in 
an 1847 flyer) 
• Signal Rockets with splendid Greek Bengola 
Lights illuminating the entire area.

• Mexican Sun tableau commencing with Vertical, 
Hexagon Wheels with Crimson and Green Centers mutat-
ing to splendid sun of brilliant Chinese fires.

• Indian Palmetto tableau with Sexagon, Vertical 
Wheels of Chinese and Radiant fires opening with splendid 
green centers and crimson centerpieces mutating to the In-
dian Palmetto of dazzling brilliancy, composed to Chinese 
gerbs interspersed with Saxons richly colored.

• The Persian Rose, a beautiful and much admired 

Photo - Genealogical History of Hudson and Bergen Counties, New Jersey

ISAAC EDGE JR
THE FATHER OF CONSUMER FIREWORKS

- By Bob Kellner
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May 1836 Boston Traveler 

piece commencing with variegated and richly colored 
Sexagon Vertical Shells changing to the Persian Rose of all 
colors known to Pyrotechny.

• Ending with a grand “FUE DE JOIE” with rockets 
with brilliant stars.

According to the June 1917 Jersey Journal article “Where 
Dad Got His Fireworks”, 
“Pyrotechnist” Isaac Edge established his factory just out-
side of the city limits of Jersey City in 1836 designing “set-
pieces” transferred from colored sketches to full size on 
a platform and rattan frames, eventually distributing over 
3,000 exhibitions throughout the United States and Canada.

  While Isaac Edge died in 1859, according to “The Glori-
ous Fourth”, the firm of J.G. & I. Edge, successors of Isaac 
Edge, had sales of $500,000 in 1867. (8.6 Million Dollars 
today).  However, by the late 1870s, the firm had gone out 
of business.
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The National Fireworks Association held an in-
formational meeting on November 2, 2016 at the 
Lakeview Resort in Morgantown, West Virginia. 
Robert Kellner, Treasurer of the National Fire-
works Association (NFA)  welcomed the 40 plus 
attendees to the seminar. He gave a short history 
of NFA and welcomed the attendees.

Jerry Bostocky, BJ Alan (Phantom Fireworks) 
talked about the valuable work being done by the 
National Council of Fireworks Safety. He encour-
aged the attendees to support the Council and 
handed out information on the Council work 
program promoting the safe use of fireworks.

The guest speaker was Allan D. Casto, Deputy 
West Virginia State Fire Marshal, who was as-
signed the task of getting the fireworks law up and 
running. His bureau implemented the new sale of 
consumer fireworks program in a timely manner. 
His office used approximately 800 man hours in 
the startup and operational phase of the program. 
As with any new program there are bumps on the 
road. Fire Marshal Casto and his staff are work-
ing on a number of initiatives to iron out some of 
the bumps. He is committed to implementing the 
Fireworks Law and working as a partner with the 
fireworks industry. He wants cooperation with the 
industry to try avoid any adversarial issues. Both 
sides will have to compromise to make the pro-

gram a financial success for WV and the fireworks 
industry. One of the attendees ask about reducing 

the 12 % tax and he replied the only reason the new 
law passed was the 12% tax. His office is going to 
go to the legislature requesting some changes to the 
law. They also plan to making changes wherever pos-
sible to make the program operate more efficiently. 
WV has 200-300 fireworks facilities licensed.

Here are some bullet points from 
Fire Marshal Casto:
* Only 1 accident and that was from misuse.
* Implemented same day turn around for licens-

ing.
* He told cities they had to allow sales.
* Law didn’t give any regulations on when and 
where people could shoot.
* Generated tax dollars with none of the money 
going to the Office of Fire Marshal.

The last speaker was Bob Stewart, Executive 
Director, Pennsylvania Pyrotechnics Association, 

WEST VIRGINIA OUTREACH DAY
Bob Stewart, Executive Director, Pennsylvania Pyrotechnics Association
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discussed some of the items and work needed for 
WV to start the West Virginia Fireworks Associa-
tion.  After listening to the comments of the Fire 
Marshal the need for an association were quite ap-
parent to the fireworks people. Stewart emphasized 
that fireworks industry has to develop a list of pos-
sible changes in administration of the program or 

the law. He said you cannot have a number of fire-
works dealers each giving legislators or government 
officials a list of changes. It has to be organized 
approach and promoted by a fireworks association.  
The industry has to work through their association 
to identify a list of priority items.

Stewart recommended the attendees start a West 
Virginia Fireworks Association and suggested that 
Cliff Rotz (who has been working on legalizing 
fireworks in WV for a good while). Most of the 

attendees after being asked a few questions recog-
nized that Cliff has a good knowledge of the WV 
legislature and would be the person to take lead in 
starting and developing the West Virginia Fireworks 
Association. The industry cannot have 200 to 300 
operators talking to state officials about changes to 
the law or regulations. It would create an impossible 
situation for state officials and the industry. It has to 
be coordinated through an association. 
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 From its exterior, it was pos-
sibly the most ramshackle store 
I had ever seen.  Its sides were 

covered in places with black tar paper  and three cement 
blocks served as the stoop.  It was a typical mom and pop 
type country store in the South Carolina Low Country of 
1967 with its gasoline and kerosene pumps in front along 
with a variety of signs advertising boiled peanuts, Smithfield 
ham, sorghum, and fireworks.  Having spent a few previous 
days visiting gorgeous fireworks shops like South of the 
Border, Wood’s, and Willard’s, my buddy Joe and I would 
not have even considered stopping at the little store had 
not the sign in front told us 
that pyrotechnic treasures 
were to be had inside.

We entered through the 
squeaky screen door, 
stepped onto the wooden 
floor, and were shocked as 
to what we saw:  Fly rib-
bons swayed in the breeze 
from the overhead fan, 
slices of ripe watermelon 
rested in a galvanized tub 
of ice, and every inch of the 
interior was immaculate!  
Not a curl of dust to be 
seen.

We were greeted by a 
smiling young woman wearing a dress obviously made of 
cloth from sacks that once contained feed of some sort.  
She smiled at us, pointed to the baby on the counter, and 
said, “Say hello to Jake.”  Meanwhile, on the front lot, her 
husband paraded around in his jeans and white t-shirt as 
he checked our oil and tire pressure before washing our 
windshield.   His work completed, he entered the store, 
picked up Jake, and planted a big kiss on his cheek.

The store had little to offer in the way of fireworks except 
for an open box of cherry bombs for a nickel each and a 
bunch of 8 ounce rockets for a bit less than a buck.  Since 
the prices were steeper than we wanted to pay, we pur-
chased a single can of Mountain Dew, and headed to the 
car.  As we drove back onto the road, man, wife, and baby 
were all on the porch waving goodbye.

The following day, we attended church services where we 
dropped a few bucks into the collection basket and depos-
ited a quarter or two into the poor box before heading north 
to Maryland on Route 301.

Throughout the following years, I have often thought about 
that little store and how Joe and I could have made a 
little difference in the lives of its owners who were obvi-
ously struggling to make a go of it.  Instead of spending 
all our fireworks budget at the classier shops, why didn’t 
we spend more at the little store?  And as for the dona-
tions at church, would the Vatican have been forced to 

close its golden doors if 
two guys from Maryland 
had decided to patronize a 
lowly young couple instead 
of giving their alms to a 
mega-organization whose 
wealth was measured in 
billions?  I think not.  To the 
church our donation was 
miniscule, but to that young 
couple our patronage 
would have been greatly 
appreciated.

In early December I will 
accompany my wife to an 
ice skating competition in 
the Charlotte, NC, area.  
While she will be enjoying 
the spins and jumps, I’ll be 

patronizing the fireworks outlets on the Ft. Mill and Clover 
corridor in South Carolina.  While there, I’ll patronize every 
outlet I see including Red Rocket and Phantom to mention 
a few.  And as I drive those country roads, I’ll be keeping a 
lookout for a tiny store along the road run by someone who 
would truly need and appreciate my business.  And it is 
there that I’ll greatly deplete my budget.  And if I do that, I’ll 
not only get some nice fireworks but a happy heart as well.

 
  

The Store By The Roadside
Musings by Jack Leonard

A Life-Lesson Learned
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-最快2天就可以拿到FC号
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  件进行在线申请
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-Expert technical support-Expert technical support
-First Class service
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Firework Certification  Agency (FCA 111)烟火管家
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BELOIT — When Larry Cornellier Sr. was a boy, he sold 
fireworks for a nickel and dreamed of having a building with 
his name on it. At age 75, his name is not only on buildings, but 
represents fireworks in Wisconsin and generosity in Beloit.
It’s part of the reason Cornellier was recognized with a citation 
from the Wisconsin state Senate signed by State Sen. Fred Risser 
and Senate President Mary Lazich on Monday.
“He’s a self-made man who is an inspiration to others and is 
generous,” said Alice O’Connor, a lobbyist with Wisconsin Fire-
works Association.

O’Connor and Cornellier Fireworks General Manager Brad 
Lawver brought the plaque to Cornellier’s home as part of a 
special surprise visit on Monday. Cornellier, going on year five of 
a hard-fought battle with cancer, was touched to receive a plaque 
with the name on a legislator who was always vocal about his 
concerns about fireworks.

“We asked and Risser said he’d be honored to do this because 
he has so much respect for Larry as a business and family man 
as well as a contributor to the community and his profession,” 
O’Connor said.

Although Cornellier is the owner of Stateline Fireworks, 1655 
Gardner St., South Beloit; Cornellier Fireworks, 105 Dearborn 
Ave.; Cornellier’s Superstore, 2909 Ford St.; and stores in Wind-
sor and Poynette, Wis., he began of humble means. Always 
ambitious, as a child he would collect magazines on one side of 
the street and sell them on the other side. He would buy packs of 
firecrackers, take them apart and sell them for a nickel apiece.
As a teenager he admits he wasn’t exactly a choir boy. He eventu-
ally had to serve a stint in reform school which he jokingly called 
the “school for the gifted children.”
“He may have borrowed a car and went for a ride, to Georgia,” 
his wife Jerilyn added.

When Cornellier graduated high school he said he only had $9.20 
in his pocket. He found work at Beloit Corporation for several 
years, but when he reached the highest pay group at the time, he 
decided to open his own cleaning business. In 1970, he bought a 
sporting goods store on Liberty and Hackett Street where he sold 
guns, live bait, ice skates and rented out sporting equipment. In 
June of 1971 he started purchasing sparklers, smoke bombs and 

snakes to sell out of the back of his store.

He then put up a fireworks stand on Highway 51 at the state line. 
Although people were in need of work in the early 1980s and 
Cornellier was erecting stands all along the interstate up to Hud-
son, Wisconsin, the laws governing the industry were becoming 
more strict. Cornellier often went toe to toe with Risser who was 
concerned about fly-by-night fireworks sellers.
“He came up and told me he was going to put me out of business. 
I said ‘no you aren’t,’” Cornellier said.

To help educate people about legitimate business practices in the 
industry, Cornellier founded the Wisconsin Fireworks Associa-
tion. Cornellier is still president of the organization and works 
with many of his competitors in the industry to help preserve 
their right to celebrate freedom. As Cornellier sees it, everyone 
loves fireworks and they will buy them somewhere. If that can be 
Wisconsin, it can put people to work. As time goes on, Cornellier 
said fireworks continually become safer and more sought out for 
private as well as large-scale municipal celebrations.

Despite being at odds with Risser at times, Cornellier said he’d 
always be friendly with the state senator and the two eventually 
became friends, although Cornellier said Risser still isn’t a big 
fireworks fan.

In 1986, Cornellier met his wife, Jerilyn, and by 1995 Cornel-
lier was ready for a new business venture. He had his eye on the 
Summit Machine Shop along Milwaukee Road as he knew loca-
tion was the key to business success. Armed with his ability to 
never take no for an answer, he eventually convinced the owners 
to sell to him. He said it was a win-win for both parties as Sum-
mit Machine built a new shop.

Today, Cornellier Superstore is a magnet for tourists attracting 
2,500 customers over the average weekend. It sells between two 
and three tons of cheese a month. Cornellier’s wife Jerilyn is 
the owner of Cornellier Superstore and Larry’s daughter, Nicole 
Cornellier-Banker, is the general manager.

During the height of the fireworks season, Cornellier’s employs 75 
to 100 people. In the off-season, it has around 20 employees spread 
among its locations.

Cornellier, with nine kids, 26 grandchildren, 22 great grandchildren 
and more on the way, is known for being giving to family, friends 
and the community. He’s been a supporter of the Boys & Girls 
Club, Salvation Army, Central Christian Church and more. Cor-
nellier also pledged $5,000 a year for two years for South Beloit’s 
centennial celebration.
“He’s done many things behind the scenes,” Lawver said.

Cornellier honored for
years of  service
By HILLARY GAVAN Senior staff writer Beloit Daily News 
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509 W. Koenig Street
Grand Island, NE 68801

(308) 382-2330 • (800) 658-4200 • Fax (308) 382-7109
Member of many fi reworks trade organizations,

including NFA, APA, PGI and WPA.

Kristy Wolfe
kwolfe@ryderinsurance.com

Tami Towne, CIC 
ttowne@ryderinsurance.com

Products Liability • Stand Liability
Display Liability • Club Liability

Property • Auto • Cargo
Workers Compensation

Mandy Miller
mmiller@ryderinsurance.com

Winda Fireworks
• Factory-direct from China
• Full class “C” product line
• Container direct shipment
• Small order delivery

Email: WindaUSsales@getwinda.com
Phone: (747) 333-8399
Fax: (501) 421-1015
Website: www.getwinda.com

Letter From The President
The National Fireworks Association Board met the week of October 17th in Erie , Pa., 
the conventions site
for 2017. 

The Sheraton Hotel and the Marriott Courtyard are the two hotels chosen for our con-
vention.
They both overlook the lake so you have a great view. The room rate is $115.00 a night.

The Convention Center connects the two hotels making it convenient for everyone. 
All of the events, registration, trade show, seminars and the banquet will be held at the 
Convention Center.

As our organization continues to grow, it gets harder to find hotels and shoot site to accommodate us. We 
hope you like these.

The shoot site is located at Lake Erie Speedway. There is plenty of parking and is near the interstate.

Make your hotel reservations early, as you know, they fill up fast.

I hope you have a Happy Holiday!

Don Lantis - NFA President
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As we rapidly approach the end of another year we can’t 
but wonder what lies ahead for us on the regulatory side 
in the upcoming year.  We at the NFA are striving to 
provide all the information we can to our members to 
keep the informed of what is happening in DOT as well 
as other regulatory agencies.  

Remember we would very mush appreciate input from 
our membership as to what issues they would like to 
have addressed in these articles.  If you have a subject 
pertaining to DOT or any other agency please let us 
know and we for sure will do an article on DOT and will 
do our best to get the information you request for any 
other agency.

For example:  More and more DOT agents are ask-
ing firework companies for the SDS in the format that 
OSHA now requires. 

Be aware

The DOT has no jurisdiction authority over the SDS’s 
but they do work closely with all other regulatory agen-
cies and will contact the regulatory agency with jurisdic-
tion, if they find a company that is not in compliance.
Remember that the old MSDS forms are now obsolete 
and must be replaced with the new format.

OSHA had agreed to accept a generic MSDS for fire-

works as long as they pertained to the proper classifica-
tion.  Ie: 1.4G, 1.3G, or 1.1G. 
We are being told that they will not accept a generic 
SDS but insist that each manufacture produce a SDS for 
the fireworks they manufacture.  Companies must con-
tact their vendors and ask them to produce and provide 
applicable SDS’s for the product they are selling to you. 

This is a requirement throughout the globe so I have to 
believe that manufactures are facing the same issue any 
where they are shipping in the world.  Lets push our 
manufacturing friends to get on board with this program 
and keep ourselves from hot water. 

Remember to sign up now for the NFA HM training 
that will be conducted at the next EXPO.  We must 
know how many regulations to order.  They are very 
costly and we do not want to waste any NFA monies 
due to having to guess at the number and purchase more 
than we will use.

Tom Dunaway
Tom Dunaway & Associates, Inc.

DOT  Regulatory Corner
by Tom Dunaway Tom Dunaway & Associates, Inc.
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  Hello its Dave, displayfireworks1. That is the way I usually 
introduce myself in my YouTube videos.  If you search the word 
fireworks on YouTube, you will eventually run into my fireworks 
videos.  What started accidentally in 2007, has now grown into 
thousands of subscribers and my website, pyrotalk.com.  The fo-
cus over the years is to entertain, educate, promote, introduce and 
help sell fireworks and fireworks related accessories for people 
that advertise with me.  The result is a place for me to introduce 
new products and educate fireworks enthusiast. 
   
  Over the years, one of my areas of focus has been the, ATF- 
User of Display Fireworks License. According to my last survey 
of advanced enthusiast following my videos, 18.18% of them 
are ATF licensed to purchase 1.3 fireworks. 7.61% of that total 
obtained their license within the last year.  Of the advanced en-
thusiast that are currently ATF licensed and purchase fireworks, 
50% of their purchase dollars still go towards 1.4 Consumer 
Fireworks. While these enthusiasts are licensed to purchase 
100% 1.3 fireworks if they choose, half of their purchases are at 
the 1.4 level. 

Again, with the advanced fireworks enthusiast, 51% of them have 
some form of a fireworks firing system. Of those that do not have 
a system it is tied at 22% that cannot afford one or feel they do 
not need one.   The quality and performance of some of these fir-
ing systems currently on the market is amazing.  

  How are advanced users of fireworks lighting fireworks when 
not using a firing system? 29% are using propane, 20% are using 
butane. The remainder use “Bic” lighters, flares and/or a mix of 
all of them. 

According to my surveys, when purchasing fireworks, 28.42% of 
users drive 1 to 20 miles, 27.37% drive greater than 100 miles, 
the remainder drive 21 to 80 miles to purchase fireworks. 4.21% 
have the fireworks delivered and do not drive to the store.  I am 
predicting further growth in shipping fireworks. 
Purchasing fireworks for the July 4th holiday, 34% purchase from 
the same store every year. 66% purchase from multiple stores. 
42% of these users have a fireworks budget over $1000.00, 23% 

budget $600.00 to $999.00, 18% budget $300 to $599.00 and 
17% $1.00 to $299.00. 

  What is the future market for the advanced user of fireworks?  
My prediction is that, as the quality and affordability of firing 
systems become more popular, so will the need for professional 
type products on a smaller scale, to supply these advanced users.  
The interface between the electric match and Visco fuse brings 
opportunity for solutions to speed setup and reliably fire the prod-
uct. These advanced users are looking to defeat the slow burning 
Visco fuse for more predictable firing. Pre designed consumer 
displays that include a USB with a preloaded program to drop 
into one of popular firing systems will be a potential seller.  Artil-
lery shells that are supplied in all the same effect will be desir-
able. A box off all red, green, crackle etc.  500 Gram single effect 
fountains, 500 Gram finale specific cakes and 500 Gram single 
color cakes. Advanced users will look for Consumer Fireworks 
that behave differently, for example some advanced users are cur-
rently lighting cakes from the end as opposed to the beginning. 
This gives an “opener” effect using the cake finale to open with, 
as each shot of the firing system is pressed. 

   Now, for the 1.3 category for the newly ATF licensed advanced 
user.  Considering that most of the newly advanced users have 
multiple racks of 1.91 mortars prior to becoming ATF licensed, 
they need chained finale salutes in the 1.91 size. I also see a mar-
ket for complex 1.91 1.3 artillery effects such as break and report 
or harder color breaks not permitted in the 1.4 class. 

   From a business standpoint, what is good and bad about an 
advanced user of fireworks? What is good, these advanced users 
have larger budgets and purchase fireworks more than once a 
year. What is bad, these advanced users are selective and shop 
around and may not be loyal to one distributor. They also may not 
be forgiving on receiving product that does not properly perform. 
   
  My prediction is that these advanced firework enthusiasts will 
continue to grow at a slow but steady rate.  Keep them in mind 
when deciding what products you want to sell in the coming 
seasons.  If you are not currently shipping fireworks, this is some-
thing you should consider. I see this becoming more and more 
popular. My research is telling me as more and larger budget 
buyers know about shipping options, they usually take advantage 
of it. 
    
  I hope you enjoyed my brief assessment of the new advanced 
fireworks enthusiast. Keep them in mind when designing or 
choosing which products to carry on your shelves. Further 
consider them for employment opportunities, most come already 
trained. If you need me, please contact me on my website pyro-
talk.com. 

David DeSafey,
 displayfireworks1 
pyrotalk.com  
displayfireworks@yahoo.com

Are you ready for the advanced 
fireworks enthusiast?
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Save Big With Container Dropshipping

Innovative, High Quality Products

Private/Custom Labeling Available

Design Your Own Effects and Color 
Combinations

High Definition Product Videos High Definition Product Videos 
Available

Make more money this year with

Call Today!

Cutting Edge
Fireworks 

800-766-1277
w w w. c u t ti n g e d g e f i re wo r k s . c o m

The pyrotechnics industry has grown and developed in various 
ways throughout history and it continues to improve to this day. 
We are always working hard to make things easier, safer, and 
more cost effective for 1.3g and 1.4g displays. Now, through sci-
ence and good old-fashioned trial and error, we can withstand the 
uncontrollable forces of a failed firework. 

Though there are many recommendations about rack construc-
tion, the reality is they don’t address anomalies from catastrophic 
failures. Well we’ve identified what it takes to keep a rack from 
falling apart! There isn’t much data to measure these forces, so 
we have blazed a trail and done our own tests. Our patented As-
surance Racks have revolutionized the way that companies mount 
their pyrotechnic 1.3g mortars or 1.4g holders. 

The Assurance Rack System is the best long-term solution for 
anyone interested in piece of mind and investing in permanent 
equipment. The days of constant rack repairs, replacement or cat-
astrophic insurance claims do to failed equipment are behind us. 
Made from high quality ASTM International-certified aluminum 
or galvanized steel, these racks will not burn or decay like wood. 
They will provide decades of reliable service and even hold 
their value over time, which means low maintenance and easier 
repairs. Your existing mortars, HDPE or fiberglass, can be used in 
the Assurance Rack System. Assurance Rack design is based on 
NFPA 1123 recommendations and has been accepted in 49 states 

and counting in the USA. Canada has also approved these racks.

Even more important is the fact that to date no Ex-numbered 
device has caused an Assurance Rack to fall apart or change posi-
tion during a show when using 4 point bracing. The cost effective 
strategies of time delay fuse can be implemented without fear 
of failed equipment. Once again, times change, and the days of 
hearing about catastrophic failures causing injury to operators or 
the public are no more. The PyroMaster Assurance Racks have 
solved this issue in our industry and have a proven record in the 
field for over 15 years.

Many companies have already seen the cost-effectiveness of 
the Assurance Racks and have started buying them in a planned 
multi-year retooling strategy, gradually replacing or growing 
inventories of rack needs. Imagine a future of not having to worry 
about your budget for rack repair and replacement! 

At PyroMaster LLC, one of our core values is to be the standard 
for safety in the industry, with proven trusted products that sig-
nificantly increase your bottom line with a strong asset value long 
after the purchase.

Feel free to email or call us if you have a current need that is not 
being met or if you have any questions:

jamie@pyromasterllc.com
513.941.0064

Safety Through Science
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  The 2016 election is in the record books.  An historic elec-
tion cycle that did not disappoint anyone, especially those 
that follow this kind of entertainment for a living.  For the 
National Fireworks Association (NFA) we now know who 
will control the United States Congress for the next two 
years, as well as who the President-elect is.  

  Prior to President-elect Trump appearing on stage at the 
New York Hilton around 3 am on November 9th to accept 
his victory, America and the world were witnessing an elec-
tion that no one could ever imagine.  Almost all of the polls 
were showing him with a deficit, the pundits had his cam-
paign dead and buried days before, and no one really believed 
that Americans would elect this real estate magnate from 
Brooklyn.  Boy, where they wrong!

  Secretary Hilary Clinton had returned to New York after 
celebrating her soon-to-be win on her campaign plane, where 
she and her aids had been drinking Champaign and talking 
about how her administration would be formed.  Unfortu-
nately for her, America had a different idea and delivered a 
mandate for President-elect Trump.  

  What took place on November 8th was a seismic shift on 
what America wanted in its new leader and from its Govern-
ment.  Clearly, Americans want their leaders to listen to them 
and to get things done.  They have run out of patience with 
Washington and they want their elected representatives to 
make things happen for them.  The next election will occur in 
2018, which means the time for action is short and it is time 
to put some points on the board.

  So, what should we expect when Congress is sworn in on 
January 3rd, 2017, and President-elect Trump becomes our 
45th President of the United States:

•  Republicans will control both Houses of Congress.  Prior 
to November 8th, expectations were that the United States 
Senate would be in Democratic control and that the House 
of Representatives would have a lot fewer Republicans.  On 
January 3rd, we will see a Senate in Republican control and a 
House of Representatives with a firm majority.  

•  On January 20th at Noon we will see a Republican Presi-
dent at the helm of the Federal Government.  This will be the 
first time that the House, the Senate, and the Presidency will 
be in Republican hands since 2003.  

•  President Trump will begin the process of repealing a num-

ber of executive orders that are hampering our nation.  The 
overtime rule, the Waters of the United States, and the Paris 
Climate agreement are expected to be the first to be repealed.  
Other actions are expected to take place soon after January 
20th. 

•  We will see a very different cabinet with the new President.  
It is likely that Jeff Sessions, Rudy Giuliani, Wilbur Ross, 
Christ Christie, Newt Gingrich, General Flynn and others 
will become household names for the next four years.
•  We should also expect to see a nominee for the U.S. Su-
preme Court either shortly before the 20th of January or right 
after.  

  The next few months will be an exciting time for America as 
a new government is formed and the new President begins to 
make his mark.  

  What does this mean for the National Fireworks Associa-
tion?  It means that the White House and the Administration 
should be better attuned to small businesses and industry.  
Regulations should no longer overtake the legislative process, 
which should allow business minds to process what does and 
does not need to be done.  It also means that a Republican 
Congress will not be quick to attack the industry with ideas 
like the “sound rule.” 

  However, the NFA has a lot of work to do to make sure that 
the new congressmen and senators are educated on the indus-
try so that they can recognize bad ideas should they appear.  
Also, the need to educate and develop relationships within 
the new administration will also be important, so that we can 
ensure that terrible regulatory ideas do not come to fruition.  

  Should you have any questions or concerns on what to 
expect in the coming months regarding Congress or the soon-
to-be Trump Administration, please feel free to contact me at 
202.342.8840 or via email at manderson@kelleydrye.com.

Have a happy and blessed Holiday season.
Mark Anderson
Kelley Drye & Warren
National Fireworks Association Washington Representative

And the Winner is… President-elect Donald J. Trump
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